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FOREWORD

The Faculty of Economics, University of Kragujevac organized the Eighth Biennial International
Scientific Conference on Contemporary Issues in Economics, Business, and Management (EBM
2024), scheduled for December 16th-17th, 2024. This conference continued to serve as an important
platform for exchanging knowledge, providing a space for scholars, practitioners, and experts to
present and discuss diverse theoretical and empirical perspectives. As in previous years, this event
offered an opportunity to deepen and expand knowledge on key aspects of economics, business,
marketing, and management.

This year, the conference brought together 91 authors from higher education institutions in Serbia and
36 authors from abroad. In addition to researchers from the Faculty of Economics in Kragujevac, the
conference featured contributions from scholars at the universities in Krakow (Poland), Kyiv
(Ukraine), Messina (Italy), Huelva (Spain), Grenoble (France), Dubai (UAE), Kuwait, St Petersburg
(Russia), Minsk (Belarus), Maribor (Slovenia), Zagreb (Croatia), Osijek (Croatia), Bréko (BiH),
Banja Luka (BiH), Travnik (BiH), Stip (North Macedonia), Sofia (Bulgaria), Bucharest (Romania),
Zenica (BiH), s well as several faculties across Serbia, including Belgrade, Nis, Subotica, Cacak,
Vrnjacka Banja, Leskovac, Valjevo and Novi Pazar. These diverse participants presented their
research, further enriching the discussions on contemporary economic, business, and management
issue.

The Book of Abstracts includes 57 abstracts accepted for presentation at the EBM 2024 Conference,
grouped within four research areas. The section Key Issues in Management and Marketing covered
diverse topics including: employer branding and retention intentions, regional variations in assessing
corporate entrepreneurship, leadership outcomes and psychological empowerment, digitalization's
effects on ESG performance, and hybrid work models during the COVID-19 pandemic. Authors also
explored organizational trust, tourism sector entrepreneurship, the application of neuroscience in HR
management, and the role of emotional intelligence in academic achievement. The section
Globalization and Regionalization explored regional trade integration, defense technology transfer,
consumer protection laws, sustainable tourism, foreign direct investment, labor market dynamics,
post-pandemic, and environmental sustainability, including renewable energy transitions. Papers in
the section Accounting and Business Finance addressed activity-based costing in higher education,
transfer pricing optimization, bank performance analysis, the financial implications of ISO 9001, the
impact of geopolitical events on financial markets, and the profitability of Serbian IT companies.
Applied Informatics and Quantitative Methods in Economics and Management section involved
topics related to advanced data analysis techniques like BERTopic models and machine learning
methods for housing price predictions, as well as the integration of artificial intelligence and cyber-
security in banking and healthcare.

The Conference Program included a plenary session and eight parallel sessions. Thirty nine reviewers
participated in reviewing the papers presented at the conference. As distinguished researchers in the
specified fields of business management, the keynote speakers at the Conference were as follows:
Professor Alfonso Vargas Sanchez (Spain), Professor Maria Cristina Cinici (Italy), and Professor
Vladimir Dzenopoljac (United Arab Emirates).

A high number of participants is a strong indicator of the success of the EBM 2024 conference,
demonstrating its effectiveness in fostering scholarly exchange and networking. We would like to
thank all authors who submitted their work, contributing to our shared response to contemporary
challenges in economics, business, and management.

Kragujevac
December, 2024
Editors
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Book of Abstracts of the 8" International Scientific Conference on Contemporary Issues in Economics, Business
and Management (EBM 2024), Faculty of Economics in Kragujevac, Republic of Serbia
16-17" December, 2024

RELATIONSHIP BETWEEN EMPLOYERS BRAND AND INTENTIONS TO STAY
IN ORGANIZATIONS

Nemanja Berber*
University of Novi Sad, Faculty of Economics in Subotica, Serbia, nemanja.berber@ef.uns.ac.rs,
ORCID number 0000-0002-1433-6416

Agnes Slavié
University of Novi Sad, Faculty of Economics in Subotica, Serbia, agnes.slavic@ef.uns.ac.rs,
ORCID number 0000- 0001-8730-9884

Dimitrije Gasié
University of Novi Sad, Faculty of Economics in Subotica, Serbia, dimitrije.gasic@ef.uns.ac.rs,
ORCID number 0000-0002-9068-0593

Abstract: In the modern high-competitive business environment companies, characterized by labor
shortage, are struggling to attract, motivate, and retain talents. Employer brand as the mix of
functional, economic, and psychological benefits provided by employment, is one of the approaches
that companies are developing to create the employee value proposition and to maintain their
workforce. Many employees decide to stay or leave a company based on the whole human resource
system that companies offer. The main aim of this paper was to investigate the relationship between
perceived employer brand and employees' intention to stay in an organization. The research was
based on a sample of 209 employees who work in Serbia. The methodology of the research consists of
theoretical and empirical quantitative research on the proposed relationship. The analytical
procedure used was PLS-SEM. The results showed a positive relation between observed variables and
pointed to the conclusion that a positive perception of employer brand leads to a higher intention to
stay in an organization. The strongest effect on intention to stay had healthy working atmosphere,
followed by training and development, work-life balance, ethics and corporate social responsibility,
and finally, compensation and benefits. The paper offers several theoretical and practical implications
and directions for future research.

Keywords: Employer brand, Intention to stay, HRM, PLS-SEM

JEL Classification: J24, M12, M54
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Book of Abstracts of the 8" International Scientific Conference on Contemporary Issues in Economics, Business
and Management (EBM 2024), Faculty of Economics in Kragujevac, Republic of Serbia
16-17" December, 2024

REGIONAL DIFFERENCES IN ASSESSING THE KEY CORPORATE
ENTREPRENEURSHIP FACTORS: STUDY FROM SERBIA, CROATIA AND B&H

Ljiljana Konti¢*
Univeristy MB, Faculty of Business and Law, Belgrade, Serbia
ljiljana.kontic@yahoo.com, ORCID number 0000-0002-5117-0419

Nebojsa Janiéijevié¢
University of Belgrade, Faculty of Economics and Business, Belgrade, Serbia, jnebojsa@eunet.rs,
ORCID number 0000-0003-3919-0086

Mirta Bensié¢
University of Osijek, School of Applied Mathematics and Informatics, Osijek, Croatia,
mirta@mathos.hr, ORCID number 0000-0001-9063-0310

Abstract: The main aim of this study was to investigate similarities and differences in the key
corporate entrepreneurship factors in selected regions of Serbia, Croatia and Bosnia and
Herzegovina. The key corporate entrepreneurship factors were Management Support, Work
discretion, Rewards, Time availability, and Organizational Boundaries. Methodological tool has been
Corporate Entrepreneurship Assessment Instrument (CEAIL). The written permission to use the CEAI
questionnaire was provided by the authors. Mainly, CEAI model has been used in developed
economies i.e. United States of America and Canada. This marks the first use of the CEAI in the
regional context of emerging economies. Previous research has been conducted in Serbia. This study
filled the gap between developed and emerging economies in the context of the corporate
entrepreneurship. The respondents were 240 managers from the region. In the company selection
process, main criteria have been economic and financial standing, and regional importance. The
correspondence analysis has been used. The findings revealed similar assessment of Management
support and Work discretion by managers in Croatia and Bosnia and Herzegovina. The Time
availability factor has been assessed differently by managers across the region. Managers from
Bosnia and Herzegovina differed from the rest of the region in their assessment of Organizational
Boundaries. The higher rating of Organizational boundaries had observed managers from Croatia.

Keywords: Corporate entrepreneurship, Management, CEAI model, Organizational culture,
Correspondence analysis
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Abstract: Trust is an essential feature of leadership that can often go unrecognized until it weakens. It
is one of the key mechanisms through which leaders can encourage psychological empowerment and
produce positive leadership outcomes. The study aims to investigate the relationship between trust in
leadership and leadership outcomes viewed through perceived effectiveness, satisfaction of employees,
extra effort, and intention to quit, as well as the mediating role of psychological empowerment, which
is reflected through meaning, competence, self-determination, and the impact on previously mentioned
relationships. The sample consisted of 351 employees in organizations operating on the territory of
the Republic of Serbia. The proposed hypotheses in the paper are tested using PLS-SEM (Partial Least
Squares Structural Equation Model) and the results showed that there is a statistically significant
positive correlation between trust in the leader and leadership outcomes, as well as that the
psychological empowerment of employees has a significant mediating role in this relationship. The
paper’s contribution reflected in the further clarification of the concept of "trust in leader," which the
author considers extremely important, especially today, and which remains under-researched.
Additionally, the paper highlights the role of trust in leaders in enhancing employees’ psychological
empowerment, which in turn leads to improved leadership outcomes.

Keywords: Trust, Psychological Empowerment, Leadership Qutcomes, Effectievness, Satisfaction,
Extra Effort, Intention to Quit
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KEY ATTRIBUTES OF TOURISM SECTOR ENTREPRENEURS IN SOUTHEAST
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Abstract: This paper analyzes the key determinants that influence the decision of entrepreneurs in the
early stages of the development of their ventures in the area of Southeast Europe, to start business
ventures in the tourism sector. The GEM database from 2020, which includes Croatia, Greece and
Slovenia, was used for the work, and the statistical analysis was carried out using the SPSS software
package. The focus is on demographic factors, national culture, motivational factors, growth
expectations, internationalization and technology. Within demographic characteristics, the results
show that age and income level play a significant role, with entrepreneurs with higher incomes and
younger individuals more likely to start a tourism business. Perception of business opportunities and
entrepreneurial proactivity show a positive correlation with the choice of this sector, while work
status has no significant impact. Furthermore, attitudes about the social status of entrepreneurs
strongly influence the choice of sector, where the probability of starting a business in tourism is
significantly higher among individuals who believe that entrepreneurs enjoy high respect and
reputation. The results also indicate that entrepreneurs driven by the desire to "change the world" or
those who start a business due to a lack of other employment opportunities choose tourism less often.
Entrepreneurs with lower expectations for growth or focused on internationalization, especially with a
high share of export income, also choose tourism as a business sector. Finally, innovation in
technologies and procedures negatively correlates with engagement in tourism, suggesting that
entrepreneurs in this sector rarely introduce high levels of innovation. These findings have important
implications for the creation of policies that can encourage the development of tourism as a strategic
sector, including targeted training of entrepreneurs and support programs that would encourage
investment and innovation in tourism.
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Abstract: This paper examines the role and relevance of state-owned enterprises (SOEs) through a
comparative survey conducted in Bosnia and Herzegovina, Croatia, and Serbia. The research
explores two distinct perspectives: the state's view on the necessity and management of SOEs, and the
perspective of SOE management boards on operational and strategic challenges. From the state’s
perspective, the survey addresses issues such as the protection of national economic interests, state
ownership in key industries, equitable service provision, and the reinvestment of SOE profits into
public projects. Findings suggest a strong alignment among respondents across all three countries,
supporting the idea that state ownership ensures economic sovereignty and guarantees fair access to
essential services. On the other hand, the management board perspective highlights concerns about
the bureaucratic barriers faced by SOEs, the influence of political interference on financial
performance, and the limitations of public ownership in enhancing global competitiveness.
Management respondents expressed the need for greater autonomy in decision-making and stressed
the importance of partnerships with the private sector to optimize SOE efficiency and market position.
The article synthesizes these findings to address the broader question: Are SOEs essential in modern
economies, or do they require reform to meet contemporary challenges? The results indicate that
while SOEs hold strategic importance, reforms focused on reducing bureaucracy, enhancing
governance, and promoting public-private partnerships are crucial for their future viability.

Keywords: State-Owned Enterprises (SOEs), Corporate Governance, Public-Private Partnership,
Bureaucratic Challenges, Economic Sovereignty
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GLOBAL ACCREDITATION, LOCAL IMPACT: EVALUATING THE INFLUENCE
OF INTERNATIONAL BUSINESS SCHOOL ACCREDITATION ON
INSTITUTIONAL PERFORMANCE
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Abstract: The impact of international accreditation on the performance of business schools in terms of
schools' reputation, student enrollment, research output, and research quality. This paper discusses
the impact of a prestigious international accreditation by the Association to Advance Collegiate
Schools of Business (AACSB) on research output and international ranking. Using the case studies of
the AACSB-accredited business schools in the Gulf region, besides the most current empirical findings
in the literature, the paper underscores the role of accreditation in increasing the global
competitiveness of the business schools that undertake and pass the accreditation process. It also
examines challenges and opportunities for business schools to meet international standards. These
findings and the literature reviewed may conclude that the AACSB accreditation creates a nurturing
ambiance for an increase in research productivity and quality, improvement in teaching quality, and
enhancement of the brand image of the accredited business schools. The two most essential measures
applied in this study are the research output and position in international rankings. The international
ranking is a composite measure, aggregating academic reputation, citations per faculty, employment
outcomes, employer reputation, faculty-student ratio, international faculty ratio, international
research network, international student ratio, and the aspect of sustainability. This discussion
evidences the critical importance of accreditation in affecting not just educational quality but also
strategic initiatives of growth and development within these institutions.
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THE EFFECTS OF DIGITALISATION ON ESG PERFORMANCE: THE CASE
STUDY OF NIS A.D. NOVI SAD
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Abstract: In recent years, digitalisation has become a key factor of companies’ growth and
development, as it enables optimal allocation of resources, effective control of costs and the
realization of the United Nations Sustainable Development Goals (SDG). While the exact origination
of the Fourth Industrial Revolution remain uncertain, it is clear that new technologies are already
drastically changing people's lives and the way companies operate. The growing interest in
digitalisation has encouraged more and more research on its impact on the development of
companies. However, although research on the relationship between digitalisation and company
performance is a current topic, there are insufficient comprehensive studies due to the lack of such an
index that would cover all aspects of digitalisation. The existing literature that analyzes the effects of
digitalisation mainly focuses on company profits, efficiency of internal business processes, company
innovation and organizational performance, but not enough on Environmental, Social and
Governmental (ESG) performance. Therefore, the subject of research in the paper is digitalisation and
ESG performance. The goal of the research is to determine whether the digital transformation of the
company's operations affects ESG performance. To this end, a case study was applied on the example
of the company NIS a.d. Novi Sad, which allocates significant funds to the business digital
transformation. The results of the research showed the positive effects of digitalisation on ESG
performance measures, starting from planning, measurement and data analysis, control and reporting
on the ESG performance, which significantly affects the proposal and undertaking of specific
measures to improve ESG performance of companies in the future.
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Abstract: The automotive industry is one of the few industries that is both capital-intensive and
technology-intensive. Because of these characteristics, entry barriers in the industry were very high,
and competitors from Western Europe and Japan have dominated the industry. However, the tendency
towards electrification and the digitalization of vehicles have resulted in unfreezing of the industry’s
structure. The change in competitive relations has opened up space for Chinese companies to
penetrate the automotive market. Known for their efficiency in production and ability to create frugal
innovation, Chinese companies have dominated the value-for-money market. Additionally, Chinese
automotive companies have been able to obtain strategic intangible resources from developed markets
through strategic alliances, acquisitions and market transactions. Striving to became global
competitors and penetrate in developed markets, Chinese automotive companies have to different
themselves. Chinese companies are differentiating themselves by cutting edge battery technology and
superior software solutions, that traditional competitors cannot offer. The paper analyzes how
Chinese automotive companies combine low — cost production capabilities with capabilities to
differentiate products’ portfolio. Results of previously published papers and case studies are used to
show that in recent years, Chinese companies have begun to implement a hybrid competitive strategy.
The paper also shows, that implementation of hybrid competitive strategies enables Chinese
companies to penetrate in the European market and successfully compete with traditional competitors,
who predominantly use pure differentiation competitive strategy. The paper broadens theoretical
knowledge from international management filed analyzing hybrid strategies used by emerging market
multinationals. Additionally, results of the paper can be useful for Serbian companies striving to
internationalize business operations in global technology intensive industries.
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Abstract: The COVID-19 pandemic has reshaped the way organizations structure their work models,
with remote and hybrid work becoming more prevalent. This study explores the impact of remote and
hybrid work models on job enrichment in the Serbian IT industry, focusing on five key job design
characteristics: autonomy, task variety, task identity, task significance, and feedback. While previous
research has reported mixed outcomes of remote work, the impact of these work models on overall job
enrichment, especially in emerging markets like Serbia, has yet to be fully understood. Using data
from IT industry employees, this study examines how different work arrangements (in-office, hybrid,
and fully remote) affect their perceptions of job enrichment. Results from one-way ANOVA and post-
hoc tests reveal that employees in hybrid work models report the highest levels of job enrichment, with
significant differences between hybrid and remote workers. These findings suggest that hybrid work
may offer a more balanced approach to job design by providing autonomy and flexibility while
maintaining access to essential resources and feedback. The study emphasizes the importance of
considering job enrichment in the design of hybrid work environments. Findings will also offer
practical recommendations for organizations seeking to optimize their work models post-pandemic in
order to maximize employee engagement and productivity in the future.

Keywords: Job design, Enriched job design, Remote work, Hybrid work
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CAN NEUROSCIENCE BE APPLIED IN HUMAN RESOURCE MANAGEMENT?
EXPLORING THE ATTITUDES OF HR PROFESSIONALS IN SERBIA
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Abstract: The relationship between the human brain and human behaviour has always intrigued the
researchers around the world. Technological innovations have propelled the growth of neuroscience
and made possible its application in different fields, including human resource management (HRM).
There are many HRM activities in which the application of neuroscience may useful, such as
recruitment and selection, training and development, talent management, performance appraisal etc.
Neuroscience fundamentals offer valuable insights and guidance for HR professionals. Through
applying principles from neuroscience, organizations can gain a deeper understanding of their
employees in order to manage them more effectively. The aim of this paper is to explore how familiar
HR professionals in Serbia are with the use of neuroscience in HRM as well as to examine their
attitudes towards the possibilities for its application, the advantages and disadvantages of
implementing neuroscience in this field. An empirical study was conducted among 67 HR
professionals in Serbia in 2024 through an online questionnaire. The results of the survey have shown
that the majority of respondents (79.1%) are not familiar enough with the use of neuroscience in the
field of HRM. However, the results of the study are still encouraging since 88.1% of respondents show
willingness to learn about the possibilities to use neuroscience in HRM if they were provided the
opportunity. HR professionals in Serbia believe that neuroscience in HRM may be used mainly for
measuring employee stress levels, improving employee performance, increasing employee
engagement, and improving the employment process. However, lack of knowledge, lack of
understanding, together with huge implementation costs, resistance to change and ethical concerns
present major barriers to implementing this innovation. The research has proved that this field is still
underexplored in Serbia, but the fact that HR professionals show readiness to be educated in this field
if they were given the opportunity is promising. It may be concluded that the integration of
neuroscience into human resource management is still in its early stages and requires significant
development. Organizations should find ways to understand how to make the best use of neuroscience
in managing their human resources as potential benefits are expected to be significant.

Keywords: Human resource management, Neuroscience, Organizational neuroscience, Employee,
Human brain
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EMPLOYEES' PERSPECTIVES ON DIMENSIONS OF AGILE WAY OF WORKING:
EMPIRICAL EVIDENCE FROM THE ICT SECTOR
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Abstract: The key dimensions of agile teams include self-organization, face-to-face
communication, quick product turnaround, reflexivity, and a focus on simplicity in work, enabling
teams to respond swiftly to changes and deliver high-quality software efficiently. The study aims to
examine the favorability and differences in employees' perspectives toward the individual
dimensions of the agile way of working. The internal consistency was evaluated using Cronbach's
o. Additionally, descriptive statistical analysis and ANOVA tests were applied. The results reveal
a positive attitude toward reflexivity among ICT employees and a less favorable view of face-to-
face communication. A statistically significant difference in self-management, based on income
level, was found, with further analysis indicating that the difference in compatibility occurs
between employees in lower and higher income groups. The study's limitations include its focus on
employee attitudes in Serbia's ICT sector, which restricts applicability to other industries,
suggesting that future research should incorporate additional variables for a more comprehensive
analysis. The practical implications suggest that IT managers should foster a reflexive work
culture, encourage face-to-face communication, and offer more autonomy to higher-income
employees. To the authors' knowledge, there is a lack of research focusing on the individual
dimensions of agility, contributing to the originality of the research.

Keywords: Agile way of working, Reflexivity, Self-management, Face-to-face communication,
ICT sector
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Abstract: The presented study addresses the issue of systematization of the issues of social capital and
the problem of its measurement. The significance of social capital in the context of globalization and
digitalization takes on a new prominence. Therefore, it was important to address and renew the issues.
Social capital has for now been addressed quite extensively in the literature, and the beginnings of its
definition and conceptualization are assumed to be in the 1980s. The significance of the social
reference dimension in the functioning of business entities had its scope, for example, in corporate
social responsibility, or in the evolving role of social economics, where social stakeholder issues were
articulated quite strongly. In the case of social responsibility theory, the importance of stakeholder
satisfaction took on a new meaning in considering the goals of organizations. Issues of management
universalism also largely point to the growing importance of the social element and the penetration of
business management methods and techniques in nonprofit organizations. Social capital, as an
economic concept, directly corresponds to the principles of management evolution, which is due to the
fact that, in its essence, it concerns the social reference inside and outside the organization. The
current changes that are occurring in management, which are a result of increasing globalization, but
also the issues of the dominant role of digitalization make new horizons open for the issue of social
capital, which can be seen, even in the issues of agility, open innovation or turquoise organization. In
each of the above-mentioned descriptive trends in the functioning of economic units, social capital has
its aspect in terms of both the intra-organizational level and the extra-organizational level. The
purpose of this work is to present considerations of social capital in the intra- and extra-
organizational dimensions in the context of an attempt to indicate its applicability. As a result of
conducted considerations, based on the literature on social capital, it can be referred to individuals,
groups or communities, which are even the result of networked cooperation. Social capital, despite the
definitional references, should be strictly connected with the relations occurring between the
representatives of an organization, group or even community. In addition to the mere capital resulting
from these relationships, what is important is the quality of these contacts, their frequency and the
level of trust of the parties to the relationship, which is mainly influenced by interactions based more
on traditional contact between the parties. All of this, in effect, can only be addressed by trying to
systematize the issues of classifying and measuring social capital.
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Abstract: The integration of artificial intelligence (Al) in public administration represents one of the
most promising innovations for enhancing the efficiency and effectiveness of decision-making
processes. This study focuses on Al applications to optimize decision-making within public
institutions, with particular focus on resource management, strategic planning, and emergency
response. Using a multidisciplinary approach, the research analyses case studies of public
administrations that have implemented Al-based solutions, highlighting the benefits achieved and the
challenges encountered. Through the use of machine learning algorithms and decision support
systems, public administrations can improve the accuracy of predictions, reduce response times, and
optimize resource allocation. Preliminary results indicate that the adoption of Al leads to greater
transparency and accountability in administrative decisions, while also promoting a more proactive
and data-driven management approach. However, issues related to data privacy, cybersecurity, and
the need for specialized skills to manage advanced technologies also emerged. This study contributes
to the existing literature on innovation in public administration by proposing a framework for the
effective implementation of Al in decision-making processes. Practical implications include
recommendations for policymakers on how to overcome technical and organizational barriers, as well
as strategies to ensure sustainable and ethical integration of Al in public systems.

Keywords.: Artificial Intelligence, Public administration, Process automation, Civil servant,
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Abstract: The study investigates the relationship between ESG scores and the financial performance
of acquiring companies in the Chinese and Russian markets, focusing on large publicly traded firms.
Various financial performance metrics and deal characteristics are utilized in the analysis. The
dataset comprises 1,092 observations from 2015 to 2023, collected from the Refinitiv Eikon database.
Not only accounting-based indicators but also market ones are taken into account, providing a more
complete analysis of the relationship between ESG factors and the financial performance of mergers
and acquisitions. Regression analysis reveals mixed results: while the correlation between ESG scores
and changes in acquirers' return on assets (ROA) is not significant, high ESG scores are positively
received by the market, with a significant positive correlation between ESG scores and changes in
Tobin’s Q. Furthermore, both environmental (E) and governance (G) components show a significant
positive relationship with financial performance, particularly in the Chinese market, where this
relationship is stronger than in Russia, however, social component’s (S) impact is not significant.
Deal characteristics such as being categorized as 'green' and the acquirer's affiliation with the
industrial and energy sectors amplify the influence of ESG on post-merger performance. The impact of
ESG on long-term performance is more pronounced compared to short-term M&A outcomes. The
empirical research presented in this paper will be useful for a wide range of stakeholders, including
corporate managers, investors, regulators, and the academic community.
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THE NETWORK CONTRACT AS A TOOL TO FOSTER THE CREATION OF
“SUSTAINABLE” PRODUCTS AND SERVICES
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Abstract: Current environmental issues have a growing influence on the business sector and their
corporate social responsibility. The creation of products and services that are as “sustainable” as
possible, and therefore, in line with the objectives of Industry 4.0, has made collaboration between
companies essential to reduce associated costs. The resources and know-how within a single
organization are often insufficient to supply eco-friendly services. The purpose of the paper is,
therefore, to highlight the main characteristics of the network contract, as a tool for promoting the
‘green’ reputation of companies within these networks. Specifically, it explores how network contracts
can help facilitate the market introduction of products and services aligned with environmental
sustainability principles. Through such a negotiation operation, companies, in fact, can increase,
individually and collectively, their innovative capacity and their competitiveness in the market, by
working together in a network. They can collaborate and exchange information of industrial,
commercial, technical or technological nature useful for creating fully “sustainable” products and
services. This collaborative approach, facilitated by network contracts, not only enables firms to share
resources and expertise but also fosters a collective commitment to sustainability, positioning them as
leaders in the tramsition towards a more environmentally responsible and competitive business
landscape.
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Abstract: In today's online world where all information are available to users with just one click, it is
extremely difficult to determine their credibility. Given the fact that there are almost 5 billion social
media users, it is safe to say that social media has become an essential part of everyday life for many
users, especially members of generation Z. When filtering the pool of information, visual elements
play a significant role in the decision-making process for users. Generation Z is composed of young
people born between 1995 and 2005. They are considered the originators of social media and the
virtual world and spend the most time analyzing content in the form of photographs or videos. The
main reason why members of Generation Z give greater priority to visual elements than textual ones
stems from the higher degree of reliability and trust that this type of content displays. In order to
analyze how photos and videos influence the trust of members of generation Z in online
recommendations, a survey was conducted in the territory of the Republic of Serbia, in which the
Pearson correlation test was applied. The research was conducted on a sample of 305 respondents,
where the sample was convenient and the obtained data were tested using the IBM SPSS Statistics
platform.
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Abstract: The interest in business events, as a special type of tourism event rapidly evolved amid the
COVID pandemic. Due to the COVID pandemic, visitors’ attendance preferences have changed
dramatically, and acknowledging which event service quality factors have given importance amid and
post-COVID reality was paramount for their future organization. In this regard, particular attention
was given to the Generation Z (Zoomers) attendees, as a segment that will definitively drive this sector
in the future. Travel fairs (shows) were perceived as one of the most distinctive business events,
attracting professional and wider audiences. Taking into account the preferences of this lucrative
event market towards service quality is seen as essential for the long-term sustainability of these
events. Since a positive attitude towards the service quality at the event was recognized to be a
prerequisite for the visit, this study used EVENTQUAL as a framework for the assessment of each of
its dimensions by different age groups, focusing in particular on generation Z particularities. The
research aims to determine the differences in the perception of certain dimensions of service quality
between business event visitors of different ages better to grasp the service quality preferences of
Generation Z travel fair attendees. The survey was distributed to visitors of the 42nd Tourism Fair
event in Belgrade and analyzed with the help of SPSS. By deploying exploratory factor analysis
EVENTQUAL model items were rotated differently to its distribution in the initial sporting event
research, showing particularities of service quality perception for this type of event. Moreover,
findings of the post-hoc one way-ANOVA test indicated that there are significant differences in the
perception of the three dimensions of quality depending on the age of the visitors, particularly between
Generation Z attendees and other generational cohorts. The implemented research highlighted the
peculiarities of Generation Z attendees of travel fairs and further advanced the generational gap
between younger and older travel fair attendees. The practical contribution of the work is reflected in
the knowledge that enables managers to improve service quality per the requirements of Generation Z
as the most prominent future attendees of these business events.
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Abstract: Cognitive abilities have traditionally been considered the most important, and often the
only, predictor of students' academic results. In recent years, emotional intelligence has received
increasing attention, not only from the scientific public, but also from the study program creators at
all levels of education, since numerous studies have shown that students with a higher level of
emotional intelligence cope better with the academic life challenges and pressures, manage stress
more effectively and, finally, achieve better results. The study aims to investigate the influence of
emotional intelligence on students' academic achievement and stress exposure. The data were
collected by online survey and the hypotheses were tested with regression analysis. The sample
comprises 254 students from various faculties and academies in Serbia, of all study levels and study
years. No statistically significant influence of emotional intelligence on students' academic
achievement was identified. On the other hand, a statistically significant influence of emotional
intelligence on the stress level among students was revealed. By separately observing the impact of
individual elements of emotional intelligence on the stress level, it was concluded that students with a
higher level of self-regulation better manage stress. On the other hand, students with a higher degree
of empathy are exposed to a higher stress degree. By separately observing the impact of individual
elements of emotional intelligence on the stress level, it was concluded that students with a higher
level of self-regulation manage stress better. On the other hand, students with a higher degree of
empathy are exposed to a higher stress degree. The theoretical study contribution is reflected in the
presentation of the findings on the impact of emotional intelligence on the academic achievement of
students, which is almost absent in domestic literature. The practical contribution of the study is
reflected in the ability of the results to be useful to management, decision-makers, and curriculum
developers, as there is evidence that students who study emotional intelligence skills within the
curriculum achieve better academic results.
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CURRENT TRENDS IN THE POST-COVID-19 CONSUMER BEHAVIOR
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Abstract: The COVID-19 pandemic caused significant changes in consumer behavior. Consumers
exhibit new or adapted habits in the post-pandemic period compared to the period before or during
the pandemic. Additionally, some old habits have strengthened under the influence of the pandemic.
Hence, this paper aims to describe several trends in consumer behavior following the pandemic and
highlights differences between the pandemic and the post-pandemic period regarding observed trends.
In other words, the paper focuses on trends in consumer behavior that were either established or
further encouraged by the pandemic worldwide. Primary data were collected via a survey of 167
respondents from Serbia. The findings reveal that in the post-pandemic period, consumers
increasingly engage in online shopping, use social media as a shopping channel, and utilize
contactless payment (mobile wallet, card) and food delivery services. However, grocery delivery
services remain less widely adopted. Compared to the pandemic period, these observed trends
intensified, except for grocery delivery, which was not prevalent during or after the pandemic. The
study’s results demonstrate that the pandemic has accelerated certain consumer behavior trends in
Serbia, reflecting global patterns. Given that the pandemic offers a unique opportunity to gain
valuable insights into consumer behavior, the results of the study can help companies across various
industries develop optimal business strategies to adapt to evolving consumer preferences.

Keywords.: Consumer behavior trends, COVID-19 virus pandemic, Post-pandemic consumer behavior,
Serbia
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Abstract: Discussion and research in the field of corporate social responsibility (CSR) are mostly
focused on large, multinational companies (MNCs) because they are considered to have advanced
more in implementing CSR compared to small and medium-sized enterprises (SMEs). However, large
MNCs heavily depend on other companies (suppliers, intermediaries, vendors) in their business
operations, many of which are SMEs. Since SMEs represent the majority of companies in both
developed and developing countries, they have a substantial impact on local communities and the
environment. The structure and characteristics of SMEs in developing countries are significantly
different from those in developed countries, making it necessary to dedicate special attention to the
specific traits and potential contributions of CSR implementation in SMEs. In response to these
challenges, it is important to investigate the level of CSR implementation in SMEs. This paper aims to
demonstrate the assessed level of CSR in SMEs compared to large companies in the context of a
developing country, the Republic of Serbia. The results showed that there are statistically significant
differences between SMEs and large companies in the assessment of CSR and external CSR, while
there is not a statistically significant difference in the assessment of internal CSR. These findings can
be used to develop support programs for SMEs to facilitate CSR implementation.
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Abstract: Social media platforms provide companies with the opportunity to engage directly with
consumers, address their environmental concerns, and foster trust through transparency. Interactive
features, such as polls, O&A sessions, and user-generated content, further enhance this engagement,
thereby increasing the appeal of green products. Conversely, greenwashing constitutes a deceptive
marketing strategy in which a company or organization falsely claims to be environmentally friendly
or exaggerates its sustainability efforts. Given the pivotal role of social media in modern marketing
and business practices, alongside the growing emphasis on sustainability as a business imperative,
this paper aims to examine the impact of social media consumer engagement (comprising cognitive,
emotional, and behavioral components) and greenwashing on consumer behavior regarding the
purchase of green products. To achieve this aim, relevant hypotheses were formulated, and empirical
research was conducted utilizing the survey method. A total of 317 questionnaires were collected, and
statistical analysis was performed using confirmatory factor analysis (CFA) and structural equation
modeling (SEM) through IBM SPSS and AMOS to test the hypotheses. The research findings indicate
that social media consumer engagement and greenwashing significantly influence consumers'
attitudes and intentions towards purchasing green products. Given that sustainability and green
marketing practices are more prevalent in developed countries, this issue warrants further
investigation in developing contexts, such as Serbia. The primary contribution of this research lies in
its potential to offer guidelines for companies in these regions, particularly in understanding
consumer behavior regarding green products.
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Abstract: Mobile commerce is rapidly becoming a major driver of global commerce, with the potential
to surpass traditional purchasing methods. As technology adoption expands, various models have
emerged to explain user acceptance. While models like TAM offer foundational insights into user
acceptance, they often lack the depth to address the complexity of modern consumer behavior. The
UTAUT?2 model expands on this by integrating factors such as hedonic motivation, price value, and
habit, providing a more comprehensive framework for understanding mobile commerce adoption.
Segmentation plays a critical role in this dynamic industry, helping businesses tailor strategies to
diverse consumer needs. Considering the above mentioned, the aim of the paper is to identify distinct
consumer segments regarding the acceptance and usage of mobile technologies, with UTAUT?2
determinants serving as the foundation for segment classification. The sample consists of 210
respondents. The research was conducted in the territory of Central Serbia, from April to May 2023.
Descriptive statistical analysis and cluster analysis were applied in the paper. The findings highlight
the importance of customizing mobile commerce platforms for specific consumer groups. For lower-
income users, strategies should focus on affordability, including discounts, flexible payment options,
and easy-to-use interfaces. Educational campaigns addressing barriers like security concerns and
limited technical knowledge, along with regular feedback, can further enhance offerings. This
approach enables businesses to optimize platforms, ensuring they meet the needs of diverse consumer
groups and improve overall user satisfaction.
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Abstract: This paper explores the Eurasian Economic Union (EAEU) as a platform for regional
economic integration, analysing its trade dynamics and evolving role in the global economy. Nine
vears after its formation, the EAEU faces mounting challenges due to geopolitical upheavals,
particularly the war in Ukraine and resulting economic sanctions, which have reshaped trade patterns
and regional cooperation. While some view the EAEU as a tool for Russia's geopolitical strategy, this
paper focuses on the economic dimensions of the union that have far-reaching consequences for its
members. We assess how these challenges impact trade integration and whether they prompt member
states to enhance their competitiveness in the global market. The paper posits that increasing
competitiveness is vital for the resilience of the EAEU bloc, with industrial policy playing a central
role in this pursuit. The study investigates the institutional framework of the EAEU’s industrial
strategy, highlighting the difficulties in coordinating national objectives with regional integration
efforts. Economic disparities between member states, coupled with external pressures such as
sanctions, have created significant obstacles to advancing industrial cooperation. The analysis
focuses on efforts to foster industrial modernization, harmonize subsidies, and develop value-added
industries, revealing the tensions between national interests and the Union's collective objectives.
Despite these challenges, the EAEU’s industrial policy holds the potential to significantly enhance
economic resilience, provided there is better synergy between domestic policies and regional
ambitions.

Keywords: Eurasian Economic Union, Industrial policy, Industrial competitiveness, Regional
economic integration, Sanctions
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Abstract: Export of various defense products and technologies is an important aspect of international
technology transfer in the twenty-first century. The formation of international consortia, which build
up licensed production of foreign military equipment in developing countries on the basis of these
technologies, is an important characteristic of the current environment. Studying the theoretical
foundations and practical aspects of international technology transfer, as well as its specific features
and trends in the military-industrial sector, are of particular scientific and practical interest, as a
result. The related issue of improving the mechanisms for coordinating the activities of states in the
procurement and production of military equipment has led to strengthening and increasing the
sustainability of international flows of military goods and services. The first part of this paper
considers the existing forms and mechanisms of international transfer of military equipment
production technologies, as well as foreign experience in managing military production. For Ukraine,
domestic production of military equipment is important not only for the ongoing fight against the
aggressor state, but also for stimulating economic growth and strengthening the international image
of Ukraine. Therefore, the second part of the paper will discuss international technology transfer as
one of the vectors of innovative development of the Ukrainian economy. Based on the results of the
study, the authors propose measures aimed at improving the efficiency of Ukrainian companies’
inclusion in international structures for the production and distribution of weapons and military
equipment.
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Abstract: This paper analyzes possible approaches and directions for the subsequent alignment of the
legal framework for consumer protection in Bosnia and Herzegovina with EU acquis after the
adoption of the Consumer Protection Law of BiH in 20006, in which most of the implemented directives
have undergone significant changes to date, with some even being repealed with the adoption of
entirely new consumer directives aimed at modernizing the existing structures of EU secondary
consumer law. The chronic inconsistency of consumer law in Bosnia and Herzegovina, compared to
the EU's secondary consumer law, negatively affects the current level of protection for the rights and
obligations of consumers and traders in consumer contracts within the single economic area of Bosnia
and Herzegovina. In this context, the trade of goods with a digital element and digital services in the
EU's single digital market requires completely different approaches to the affirmation and
development of Bosnia and Herzegovina's digital market, with the aim of ensuring a high and unified
level of consumer protection, as well as creating a legal and institutional infrastructure that will
enable more effective implementation of consumer policies and the use of entirely new legal
instruments in resolving consumer disputes.” The objectives of this study are focused on analyzing the
current legal framework for consumer protection in BiH, which needs to be amended and aligned with
EU secondary consumer law through the implementation of newly adopted consumer directives. These
directives introduce entirely new legal concepts, methods of contract formation, types of consumer
contracts, and ways to protect consumer rights, which also implies presenting appropriate proposals
for legislative interventions and improving the existing legal framework for consumer protection in the
BiH market, and its further alignment with the EU acquis in fulfilling the obligations arising from the
Stabilization and Association Agreement between BiH and the EU.
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Abstract: The concept of structural balance (cyclically adjusted balance) gained importance in the
European Union after the 2009 global financial crisis, due to the rapid increase in public debt. Public
debt began to be perceived as a significant threat to the economic growth and competitiveness of
individual EU countries and the EU as a whole. As part of the supervision exercised by EU institutions
over the economic policies of member states, new numerical and quantitative fiscal rules, aimed at
disciplining public finances, have been introduced, i.e. the expenditure rule and the public debt
reduction rule. However, particular emphasis was placed on the increased importance of the
structural balance concept, leading to stricter medium-term budgetary objectives (MTOs). The aim of
the paper is to identify whether the application of the structural balance concept in fiscal policy
resulted in limiting the accumulation of public debt in EU countries. The research period extends from
2008 to 2023, with a separate period covering the crisis caused by the Covid pandemic, characterized
by an increase in state interventionism on a scale unprecedented since the Great Depression of the
1930s, and financed largely by debt.

The research is important because the concept of structural balance used in the EU fiscal surveillance
system is theoretical, and the public debt resulting from the fiscal policy is real, which means that it
has economic and social consequences. The theoretical nature of the structural balance results from
the fact that its determination requires an estimate of potential output, which is an unobservable
quantity, which means that there are no unambiguous methods for its determination, and the estimates
arrived at with the use of different methods differ. We are therefore dealing with the use of a
theoretical concept burdened with the probability of measurement error to pursue real fiscal policy in
individual member states and, by European institutions, to supervise this policy.

Keywords: Fiscal Policy, Public Finance, Public Debt, Cyclical Adjustment Budget Balance,
Structural Balance
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Abstract: Investments in transport infrastructure in Serbia have been characterized by an upward
trend over the past few decades. The latest data indicate that these investments have reached the level
of 2.3% of GDP and that they relate mainly to road infrastructure, i.e. motorways. Theoretical and
empirical literature recognizes numerous economic and social benefits of motorways development,
such as positive impact on economic growth, economic development and level of employment,
decrease of regional disparities and income inequality, reduction of transport costs and increase of
productivity, decrease of external costs of transport etc. The aim of this paper is to examine whether
the motorways availability in Serbia has created any implications for employment and earnings. The
analysis is carried out at the level of local administrative units. Data on employment and wages are
collected for 143 municipalities in Serbia. The municipalities are classified into two groups according
to distance from the nearest motorway. Using the non-parametric Wilcoxon rank-sum test, which is
appropriate given that the data do not follow a normal distribution, we concluded that statistically
significant differences exist between the employment rates and earnings in the identified groups of
municipalities. These differences are particularly pronounced in the Serbia-North region, which
encompasses Belgrade and Vojvodina, while the differences in the Serbia-South region are
considerably smaller.
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Abstract: The research examines the impact of institutional quality on entrepreneurship and patenting
activity in Central and Eastern European (CEE) countries, utilizing the Economic Freedom indicators
from the Fraser Institute. We hypothesize that higher institutional quality, characterized by limited
government intervention, an effective legal system and property rights, capital market and trade
institutions, and regulatory framework positively influence entrepreneurial endeavors and patenting
outcomes. Strong institutions facilitate access to resources, reduce bureaucratic barriers, and foster
an environment conducive to innovative behavior. Employing a panel regression, the paper examines
the relationship between various institutions and entrepreneurial and innovation performance in the
CEE countries. The results reveal a significant positive correlation between higher levels of economic
freedom and increased rates of entrepreneurship and the production of patents. However, the impact
of institutional quality is greater in determining entrepreneurship than innovation activities. The
findings underscore the importance of institutions in shaping economic development in the CEE
region and highlight the need for policy reforms to enhance institutional frameworks to support
entrepreneurship better and stimulate patenting activity. Overall, the research contributes to
understanding how institutional quality affects economic outcomes, emphasizing the vital role of
economic freedom as a driver of innovation and entrepreneurship.
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Abstract: The emigration of highly skilled individuals from their home countries, also known as the
brain drain, has been a concern for policymakers and economists worldwide for a long time. The aim
of the paper is to examine the effect of the emigration of highly skilled individuals on the economic
growth in both source and recipient countries. The paper examines how the brain drain affects the
economic growth in both the source and recipient countries, and it also considers factors such as the
educational opportunities and the economic and social conditions. The study analyzes data from 2006
to 2022 for 25 OECD countries using the Autoregressive Distributed Lag (ARDL) approach to
estimate the effects of the brain drain on the economic growth. The results show that the emigration of
highly skilled individuals from their home countries has a negative impact on the economic growth in
the source country while a positive impact on the recipient country. The results contribute to the
ongoing brain drain debate and offer valuable insights for policymakers and governments. By
quantifying the effects of the brain drain on the economic growth, this research provides a basis for
formulating strategies to mitigate its negative consequences and maximize its potential benefits.
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Abstract: This study investigates the determinants of Foreign Direct Investment (FDI) inflows in
Western Balkan countries, a region marked by political instability and economic transition. Using
panel data analysis, fixed-effects models, and Vector Error Correction Models (VECM), the research
examines how macroeconomic, institutional, political, market, operational, and infrastructural factors
influence FDI inflows. The results demonstrate that maintaining exchange rate stability, fostering
macroeconomic stability, improving regulatory frameworks, and expanding credit access to the
private sector are pivotal in attracting FDI. Additionally, government effectiveness stands out as a
crucial determinant, highlighting the importance of strong governance in creating an investor-friendly
environment. These findings contribute to the broader literature on FDI by shedding light on the
unique challenges and opportunities specific to the Western Balkans. They underscore the significance
of sound macroeconomic management, robust institutional frameworks, and effective governance in
enhancing the region's appeal to foreign investors. By addressing these determinants, policymakers
can foster a more favorable investment climate, leading to sustainable economic growth and
development. The study offers actionable policy recommendations aimed at improving the investment
environment in the Western Balkans, providing valuable insights for governments, international
organizations, and investors interested in unlocking the region’s economic potential. This research
ultimately underscores the interconnectedness of governance, stability, and investment.

Keywords: Macroeconomic stability, Institutional frameworks, Exchange rate stability, Government
effectiveness, FDI inflows
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THE TRIANGLE ISSUE IN WESTERN BALKAN COUNTRIES: FDI —
INSTITUTIONS — ECONOMIC GROWTH
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Abstract: There are numerous studies in the literature that state the positive influence of various
indicators for the quality of institutions on economic growth. A relatively similar statement could be
made about researches that find a positive relationship between foreign direct investment and
economic growth, although recent work has produced results questioning this claim with different
arguments (that the effect exists but is negligible at the macro level or that the presence of
measurement error weakens the estimated relationship between foreign direct investment and growth
mentioned above). Due to the mixed results, the focus of economic research is more often directed
towards other possible determinants, such as the impact of institutional quality on attracting FDI
and/or the joint impact of these two factors on economic activity. The fact that this type of study is still
rare, particularly in the case of the Western Balkans, was the underlying motivation for our work.

In order to understand the exact role of institutional quality in attracting capital to finance economic
development and stimulate growth, in this study we examine the statistical significance of the FDI and
institutional quality variables and their interactions on the dependent variable in the form of real
GDP growth on example of the Western Balkans, using a set of panel data over the period 2007-2022.
Additional relevant regressors (investment, government spending and trade volume) are also included
in the analysis to avoid model misspecification. Since the panel structure further limits the available
methodological approaches, the data are modeled using feasible generalized least squares, correcting
for all identified limitations in STATA.

Preliminary results indicate that the direct effect of institutions on economic activity is minimal. The
quality of institutions has an indirect impact on economic growth through the attraction of foreign
direct investment. With the exception of Montenegro, in all other cases the interaction between FDI
and institutional quality indicators proves to be statistically significant, which leads us to conclude
that institutions (after all) are still important, but not in an expected sense as other analyzed countries
in this region (i.e. those with worse institutions) benefit more from FDI inflows. Our findings are
consistent with the above-mentioned and increasingly common claims in the literature that FDI alone
is not enough, as poor institutions that deter quality FDI tend to remain so (poorly) for a long time.
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JEL Classification: £02, F21, 043

’ Corresponding author

31



Book of Abstracts of the 8" International Scientific Conference on Contemporary Issues in Economics, Business
and Management (EBM 2024), Faculty of Economics in Kragujevac, Republic of Serbia
16-17" December, 2024

RETHINKING THE FLEXICURITY CONCEPT IN THE POST-PANDEMIC LABOR
MARKETS
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Abstract: The COVID-19 pandemic fundamentally altered labor markets across the globe, exposing
vulnerabilities and reshaping priorities within employment policies. The main changes in the labor
markets due to the crisis were related to the increasing level of flexibility of work and the reduction of
the security of employment. Although significant differences regarding these changes in the global,
regional and local labor markets occurred, several general tendencies can be identified. Accordingly,
this paper examines the flexicurity concept, a labor market model that combines labor flexibility with
employment security, and evaluates its relevance and potential adaptations in the post-pandemic era.
As economies face a new landscape characterized by hybrid work, increased automation, and elevated
job insecurity, there is a need to reassess the application of flexicurity principles. The paper identifies
key challenges, explores the effectiveness of the flexicurity concept during the pandemic, and suggests
policy adjustments to better align with the new realities of labor markets. The main conclusion of the
analysis is that the flexicurity concept can still be one of the contemporary paradigms of the labor
market functioning but after necessary modifications concerning the changes in the nature of work
and the specificities of the labor markets in the advanced and developing economies.

Keywords. Flexicurity, Labor Market, Pandemic, Gig workers, Digitalization
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THE ROLE OF ECONOMIC POLICY IN THE DEVELOPMENT OF SUSTAINABLE
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Abstract: The economic development of countries should be based on the concept of sustainability to
establish a connection between economic and ecological benefits. Tourism presents a potential for the
economic development of Serbia. The development of tourism should not compromise ecological,
social, and cultural goals, but rather support their achievement in a balances and sustainable manner.
Such tourism development would be possible if it is based on the concept of sustainable development.
In the process of developing sustainable tourism, state support through appropriate economic policy
plays a significant role. Accordingly, the subject of this research is the role of tourism policy, fiscal
and monetary policy in promoting the development of sustainable tourism in Serbia, aiming to
determine the possibility of developing sustainable tourism with the support of economic policy.
Additionally, the research aims to identify a more effective economic policy, or one that has a greater
impact on the development of sustainable tourism in Serbia. The study of the impact of economic
policy on the development of sustainable tourism in Serbia was conducted by forming a multiple
regression model. The results indicate that tourism, fiscal, and monetary policies have a statistically
significant impact on the development of sustainable tourism, following the indicators of sustainable
development. Tourism and fiscal policies have a more direct impact on sustainable tourism indicators,
which is why their effects are greater than those of monetary policy. The scientific contribution of this
work is reflected in the significant improvement of research on the role of economic policy in the
development of sustainable tourism, providing a more complex understanding of potential directions
for economic policy actions in this field.
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EVALUATING SUSTAINABLE PRACTICES IN RURAL TOURIST HOUSEHOLDS:
A STUDY FROM THE REPUBLIC OF SERBIA
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Abstract: Agritourism plays a vital role in promoting sustainable development in rural regions. The
application of sustainable practices in agritourism increases its overall sustainability. Through this
approach, this type of tourism is positioned as a key strategy for improving rural development,
offering a stable and sustainable model for the future. An increasing number of studies focus on this
topic, emphasizing rural tourism and agritourism as primary catalysts for the sustainable development
of rural areas. In order to examine the state of sustainable practices in the rural areas of the Republic
of Serbia, a survey was conducted that included 73 rural tourist households. The research deals with
the ecological, social, and economic components of these households, and the results are presented
through descriptive statistics. While the findings are predominantly positive, indicating respondent
satisfaction with the performance of the identified sustainable components, there is still a need for
improvement and promotion of sustainable development within this sector of rural tourism. Greater
emphasis must be placed on the ecological component, considering that the social and economic
components are more represented in the business of these households. The findings of this study
contribute to the existing literature on agritourism by promoting the need for its sustainable growth.

Keywords: Sustainability, Rural development, Rural community, Agritourism, Rural tourist
households
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SERBIA'S TRADE DEFICIT: MADE IN CHINA?
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Abstract: The trade deficit is one of the most consistent macroeconomic constraints of the Serbian
economy, simultaneously reflecting negatively on the country's external position. Despite the fact that
during the observed period (2007-2023) the average export growth rate was higher than the import
growth rate, the trade balance deficit has remained an unsolvable enigma for Serbian economic
policymakers. The trend of decreasing the trade balance deficit, established after the global economic
crisis, was interrupted in 2016 when it began to rise again. Simultaneously, since 2016, there has been
more intensive economic cooperation between Serbia and China, especially in the merchandise trade.
By the end of the observed period, China had become Serbia's second most important foreign trade
partner, which affected the reduction of the share of traditionally the most significant trade partners of
Serbia in the trade of goods: Italy, Russia, and Bosnia and Herzegovina. The importance of China as
a foreign trade partner is more evident on the import side, but in recent years, China has also become
an increasingly significant export market for Serbia. This is understandable considering the fact that
Chinese companies are currently the largest exporters from Serbia and key generators of export
growth to China. The faster growth of imports from China compared to exports has led to an increase
in the trade deficit with the Chinese economy. Compared to other major trading partners, Serbia has
the highest trade deficit with China, which in 2023 accounted for more than half of Serbia's total trade
deficit. Given that the trade deficit is the key cause of the balance of payments imbalance in the
domestic economy, reducing the trade deficit with China will be very important for improving Serbia's
balance of payments position.
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THE IMPACT OF THE COVID-19 CRISIS ON BANKING MARKET
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Abstract: This paper analyzes the impact of the COVID-19 pandemic crisis on the structure of the
banking market, with a specific focus on concentration levels and competition intensity within the
banking sector of Western Balkan countries. Both competition and concentration are critical factors
that significantly affect not only the profitability and operational efficiency of banks but also have
extensive implications for macroeconomic trends and the overall stability of the financial system. The
primary objective of this research is to identify key trends and structural changes in the market due to
the COVID-19 crisis, using three relevant indicators: The Concentration Ratio (CR), the Entropy
Index, and the Herfindahl-Hirschman Index (HHI). The findings will provide significant information
for bank management, aiding in timely decision-making and strategic adjustments in response to
future crises, thereby enabling more effective risk management and preservation of competitive market
positions. This study is based on an empirical analysis of balance sheet data from all commercial
banks in the region, covering the period from 2019 to 2022, which includes pre-crisis, crisis, and post-
crisis phases. The results aim to contribute to the broader understanding of how systemic shocks like
pandemics reshape banking market dynamics and inform policymakers in designing measures to
enhance financial sector resilience.

Keywords: COVID-19 crisis, Banking market structure, Market concentration, Banking competition,
Western Balkans countries
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OVERCOMING THE OPPOSITION BETWEEN FINANCE AND ECO-TRANSITION
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Abstract: This article aims to develop a relevant institutional model for organizing and managing the
sustainable provision of funds for long-term eco-transition. Eco-transition is regarded as a structural
process of change through a 3E approach: Economic, Energy and Environmental Transition, T3E.
Such a process requires specific financial mechanisms to allow durable and sustainable eco-transition
in the face of growing risks related to global climate change and rising instabilities. Loss and damage
financing, debt restructuring and relief, adaptation financing and mitigation financing are some of the
critical areas that require stable long-term financing mechanisms. The analysis developed adopts an
institutionalist perspective on economics and places the emphasis on the core role of the institutional
environment that frames the economic actors’ strategies and hence economic evolution. The article
argues that the T3E and its financing are essential public goods that need to be provided by a public-
hand organization, involving markets and individuals at international level. The article underlines the
need for innovative institutional and regulatory reforms in the fields of ecological and financial
transformation to define global collective goals and means and to finance the process of change. The
added value of the article is to highlight the close links between sustainable climate finance and stable
global governance of eco-transition, that are sine qua non for mitigating the growing risks facing
environmental issues. Consistent global governance must seek to provide two global public goods —
financial stability and sustainability (FSS) and economical and ecological sustainability (EES) — as
two sides of a same coin. In this aim and drawing upon the Keynes Plan of 1942-44, the article builds
up a specific policy avenue, a Green Keynes Plan, to move beyond recurrent and vain debates that pit
economic rationality against environmental concerns, and economic growth and development needs
against ecological sustainability.

Keywords. Climate Financing, Financial Regulation, Green Keynes Plan, International Public Goods

JEL Classification: F55, G18, H87, Q56

37



Book of Abstracts of the 8" International Scientific Conference on Contemporary Issues in Economics, Business
and Management (EBM 2024), Faculty of Economics in Kragujevac, Republic of Serbia
16-17" December, 2024

SOCIO-ECONOMIC AND CULTURAL INFLUENCES ON THE HOUSEHOLD
TRANSITION TO RENEWABLE ENERGY SOURCES: A RESEARCH DESIGN

Dusan Moji¢
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Abstract: Energy production and consumption patterns represent one of the greatest political,
economic and social challenges the world has faced in recent decades. Although measures to address
these challenges have been planned and implemented at global, regional, national and local levels,
households remain one of the most important actors in tackling these challenges. In 2022, for
example, households accounted for 25.8% of final energy consumption in the EU (with 63.5% of final
energy consumption used for heating purposes in the residential sector). In Serbia, the share of
household energy consumption in final energy consumption is even higher (40% in 2020). This
situation offers a great opportunity to reduce energy intensity, pollutant and greenhouse gas
emissions, switch to renewable energy sources (RES) and increase energy self-sufficiency. However,
one of the most important questions in this context is how households make the decision to switch to
more sustainable heating systems. The term “sustainable heating system” implies an increase in the
share of renewable energy sources (RES), more efficient energy use, a reduction in primary energy
demand, a lower environmental impact and the promotion of economic feasibility. Although empirical
studies on residential heating (as one of the dominant forms of energy use in households) are
widespread in the literature, these models have mainly neglected deeper socio-economic and
especially cultural factors that influence energy consumption in households. With this in mind, the aim
of the paper is to develop a more comprehensive research design to understand the socio-economic
and cultural impacts on the process of household transition to renewable energy sources.
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Abstract: In the period after 2000, the Western Balkans countries significantly improved their
development performance and realized benefits from the increase in per capita income. However, the
region today faces complex environmental challenges, because of the fact that economic development
in these countries is associated with a growing environmental impact. Raising concerns about the
growth patterns sustainability in the context of global environmental challenge require coordinated
regional efforts and significant investment in adapting and mitigating the impact of harmful
environmental practices in order to build resilient and sustainable economies. In this context, the
question of the existence of an environmental Kuznets curve (EKC) in the countries of the Western
Balkan region, that is, the existence of an inverted U-shaped relationship between per capita income
and environmental quality, arises. Increasing awareness of climate change and the need for
sustainable development give the importance of education and technological innovation in reducing
CO; emissions. For this reason, this study examines the relationship between the education and
technological innovation and CO, emissions in the Western Balkan countries over the period
2002-2022 employing an econometric model based on the panel data for these countries. The findings
revealed a positive correlation between education and the reduction of CO, emissions, while the
impact of technological innovations varies depending on the type of technologies used, suggesting that
EKC hypothesis is valid in the countries in region. In order to achieve environmental objectives and
achieving green economic growth, the authorities of the Western Balkan countries must pursue the
strategies for mitigating the CO, emissions through educational and technological investments.

Keywords: Education, Technological innovations, CO, emissions, Environmental Kuznets curve,
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THE DYNAMICS OF DIGITAL TRANSFORMATION: REGIONAL TRENDS AND
THEIR INTERCONNECTIONS

Cetulean Maxim
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Abstract: Digital transformation is considered as an important force for economic development in
times of structural changes in regions emerging ‘out of the fringes’ and integration into global
markets. This paper views the dynamics of digital transformation: regional trends and their
interconnections through the example of Serbia, Georgia, and Moldova. The analysis has established
major thematic areas highlighting the development of digital infrastructure, the role of innovation in
economic modernization, as well as the integration of digital strategies into the public and private
sectors. The research closely examines the relationship between Internet connectivity and economic
growth in the countries under study. For this purpose, such indicators as the level of broadband
penetration, GDP growth rates, and digital economy indices are going to be analyzed. The research
findings reveal a significant association between Internet connectivity and economic performance
improvements in various sectors, such as digital services, technology-driven industries, and e-
commerce. Such findings only confirm the transformative potential that digitalization has in achieving
economic resilience as well as innovation. This paper adds to the existing academic literature on
digital transformation, by providing empirical evidence of how digital connectivity influences
economic growth. This emphasizes the necessity of strategic investment in digital infrastructure and
the formulation of policy frames to address regional disparities and attain and enhance sustainable
development. The paper’s conclusions will be significant for policymakers and other concerned
stakeholders intent on realizing the potential for economic progress and regional integration through
the proper application of digital transformation.

Keywords. Digital transformation, Emerging economies, Regional development, Economic growth,
Resilience
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Abstract: The concept of building the New Silk Road, officially initiated in September 2013 by Xi
Jinping, the chairman of the People's Republic of China, which was assumed to be a source of
accelerating growth and strengthening the economic development of the PRC, is also strongly
oriented towards the intensification of the country's foreign expansion. The implementation of the
assumed project requires two key activities. The first is to define the final route, and the second is to
provide funds for its implementation. The aim of this study is to present the investment needs for the
implementation of the project, possible sources of its financing, as well as the investments accepted
under the initiative, which are to support both the economies of the countries co-creating the project,
and - in a holistic dimension - to become the basis for their connection in as part of the largest
infrastructure plan ever undertaken in the history of the world, initiated by the PRC. This study is to
verify the hypothesis that Chinese financial resources are crucial for the implementation of the One
Belt, One Road initiative, which are to contribute not only to the co-creation of both planned transport
corridors, but are also oriented at taking into account the general development needs of the economies
involved in the project.
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Abstract: This paper investigates the challenges and opportunities associated with the implementation
of Industry 4.0 technologies within the defense sector, focusing specifically on Serbia in comparison
with global trends. As the demand for military capabilities rises, the integration of artificial
intelligence (Al) and machine learning (ML) has become increasingly vital for enhancing the
effectiveness and autonomy of modern military systems. Although leading nations such as the USA,
China, and EU member states have recognized the transformative potential of these technologies,
Serbia faces significant hurdles, including a slow digital transformation process, limited financial
resources, and a shortage of skilled workforce necessary for adopting advanced technologies. Despite
the existence of essential resources, such as human capital and a national digital strategy, the
adoption of Industry 4.0 technologies in Serbia remains insufficient. Through cluster analysis
conducted using Python and Rapid Miner Studio, this study compares Serbia's readiness against other
countries based on the Network Readiness Index 2023. The findings highlight the pressing need for
increased investments in research and development, as well as the establishment of robust strategies
that can facilitate Serbia's transition toward Industry 4.0. By addressing these challenges, Serbia can
better position itself to leverage the benefits of advanced technologies and enhance its competitive
edge in the defense sector, ultimately contributing to national security and economic growth.

Keywords: Industry 4.0, Artificial Intelligence (AI), Network Readiness Index, Defense sector,
Opportunities
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Abstract: In order to improve the competitive position and export performance, and consequently,
survival on the domestic and foreign markets, the Western Balkan countries have recognised the
generators of success in innovation. The aim of this research is to identify the impact of innovation on
the export performance of the Western Balkan countries (Republic of Serbia, North Macedonia,
Albania, Montenegro and Bosnia and Herzegovina). Consequently, regression and correlation
analysis were used to analyze the correlation and conditioning of export performance (export of
medium-tech and high-tech products and export of knowledge-based services) and innovation
(summary innovation score) of the Western Balkan countries, for the period from 2016 to 2023. Data
from the European Innovation Scoreboard were used in the analysis. The results of the research
showed that innovation does not affect the export of medium-tech and high-tech products of the
Western Balkan countries, considering that the observed countries belong to the group of emerging
innovators and that a small number of economic entities innovate, but that there is a strong influence
on the export of knowledge-based services in the observed countries. Such a result is an indicator that
ICT sector is a rapidly developing sector in most Western Balkan countries and has significant
potential to increase value added and exports of service across the region.

Keywords: Innovation, Export performance, Export of medium-tech and high-tech products, Export of
knowledge-based services, Western Balkan countries
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Abstract: Given the urgency of climate change and the short time frames it becomes necessary that
society support a transition toward a greener and more sustainable economy. One way to do so is
through green bond market that can play a critical role in attracting a more diversified base of
investors and directing capital to finance general climate or environmental projects. Namely, green
bonds represent an innovative instruments in the area of sustainable finance whose proceeds are used
exclusively to finance or refinance projects that belong to the category of eligible green projects and
contribute to environmental objectives such as renewable energy, pollution prevention, climate
change mitigation, natural resource and biodiversity conservation, while at the same time green bonds
offer several benefits for issuers, socially responsible investors and policymakers. With this in mind,
the aim of this paper is to outline the key features of these debt instruments and the guidelines
underlying their issuance, as well as to assess the current stage of development in the global green
bond market. Research indicates that, despite possible barriers, the global green bond market has
steadily grown and diversified over the past decade, highlighting the strong potential of these
innovative financial tools for supporting the sustainability transition.
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Abstract: The aim is to systematically search for and analyze technological, social, political, or
economic phenomena that affect the development of innovative solutions, the growth of enterprises,
and the improvement of the quality of society's life. In particular, countries whose NSI (National
Innovation Systems) are considered highly developed are monitored, and the solutions functioning
there can be an inspiration for activities in Poland. Trends and their directions of innovation
development are issues important from the point of view of institutions supporting innovation.
Knowledge and orientation in new phenomena affecting the functioning of enterprises and the entire
society allow for better, and therefore more effective, operation of these institutions. Knowledge of
global trends in innovation promotes a better understandig of these processes and helps to respond to
emerging challenges flexibly. Optimal solutions are also sought to strengthen the competitiveness of
the Polish economy and increase the share of innovation in its creation. Monitoring of trends in
innovation is conducted as a continuous activity of the Polish Agency for Enterprise Development
PARP. It is based mainly on the analysis of the latest literature on innovation, press, and scientific
information, internet content (including that published by institutions constituting the innovation
support system in selected countries), as well as participation in events (seminars, conferences,
debates) devoted to this topic.

Keywords: Innovation monitoring, National innovation systems, Enterprise growth, Competitiveness,
Innovation policy
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Abstract: The evolution of the economic, technological and organizational environment is
accompanied by numerous innovations in different segments of their business, which very often
condition each other. The process of innovation diffusion takes a long time and requires numerous
adjustments to both organizational structure and organizational culture. According to research by
numerous authors, the diffusion of the concept of activity-based costing as one of the innovations
within cost accounting takes place at a different pace in developed countries compared to developing
countries in all sectors of the economy. The speed of the process of diffusion of the concept of activity-
based costing in the service sector, and especially in higher education institutions, is influenced by
many factors, such as, for example, the size of the organization, the percentage of overhead costs in
the structure of total costs, the support of employees and management, satisfaction with the costing
that is currently used, availability of training and resources, adoption of IT innovations in order to
improve the administrative function and others. The general goal of the paper is to examine the
potential impact, relationship and contribution of appropriate contextual variables to the spread of the
concept of activity-based costing in private and public higher education institutions in the Republic of
Serbia. The paper can be useful to strategic management accountants of higher education institutions
and other organizations because it can provide them with guidelines on the basis of which they could
more easily implement the process of diffusion of the concept of costing by activity in their
organization.
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Abstract: The objectives of this study are focused on a comparative legal analysis of the importance of
achieving consistency between the legal, tax and accounting qualifications of financial leasing
transactions within the economic and legal system of Bosnia and Herzegovina (B&H), as well as
offering an assessment of the potential for transposing different economic-legal concepts and the
development of relevant practices based on examples from Germany, England, and the USA. The issue
of congruence between civil law and tax qualifications of financial leasing transactions presents a
significant challenge in providing consistent answers for national economic systems, both of
continental and common law traditions. Furthermore, the civil law qualifications of financial leasing
transactions in B&H are not complementary with the qualifications adopted in national and relevant
international accounting standards (IAS 17 and FASB 13). Some national accounting frameworks do
not recognize leasing capitalization criteria at all, while others wrongly classify most leasing
transactions under the treatment for operating leases. This opens up broad opportunities for the
development of undesirable practices, such as the disappearance of financial leasing assets from the
lessee’s balance sheet, as well as the duplication of leasing assets in the balance sheets of both the
lessor and the lessee. The answers to the questions raised in this paper are of multiple importance for
achieving a more creative development of the leasing industry in BiH and formulating appropriate
proposals for improvements based on the results of the comparative legal analysis of the reference
examples from Germany, England, and the USA.

Keywords: Financial leasing, Operating leasing, Depreciation of leased assets, Balancing and
taxation
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Abstract: With the growing importance of transfer pricing in shaping the business performance of
related entities, particularly in the context of increasing globalisation and the complexity of tax
systems, a critical question arises regarding its impact on the management of both international and
domestic business structures. This paper analyses the role of transfer pricing as a tool for optimising
business performance and reducing tax liabilities, with particular emphasis on the significance of
corporate governance and its contribution to maintaining the integrity of financial reporting. The aim
of this research is to quantitatively assess the impact of transfer pricing on achieving key business
objectives, including improving the financial and tax position of related entities in the Republic of
Srpska, using empirical data from the 2023 Financial Report Register. The results, obtained through
the application of Pearson’s correlation coefficient and regression analysis, demonstrate a strong
positive correlation between the intensity of transfer pricing application and the improvement of the
financial position of related entities, especially those operating in multiple tax jurisdictions. In such
cases, transfer pricing not only contributes to financial stability but also facilitates the optimisation of
tax obligations, thereby enhancing competitive advantage. On the other hand, for entities operating
within a single tax jurisdiction, the primary objectives of transfer pricing are focused on improving
operational performance and increasing market share, with a less pronounced effect on reducing tax
liabilities. The conclusions of this paper highlight the crucial role of transfer pricing as an essential
tool for strategic financial planning and optimisation in complex business structures. The
differentiated effects of its application, depending on the geographical and tax complexity of
operations, underscore the importance of transfer pricing as a key factor in efficient resource
management and the enhancement of overall profitability for related entities.
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Abstract: Banks are financial institutions of great importance for maintaining the stability of a
national economy. The stable and profitable operations of banks will prevent market disturbances and
means that banks are ready to support all other participants through the provision of credit and
deposit services. Fraudulent financial reporting and irregularities in financial statements that have
occurred in history have shown the special role and importance of audit firms. Presenting the
auditor's opinion in an audit report ensures greater certainty for decision makers who are interested
in those audited financial statements. Auditors cannot provide a complete guarantee, but provide a
high degree of assurance that the examined financial statements provide a proper insight into the
condition and success of the banks. The subject of research in the paper will be the realized
performance of banks operating in the Republic of Serbia, specifically focusing on profitability,
liquidity and management quality of the observed banks. Additionally, the subject of the research will
be the audit reports of the banks, that is, the opinions of the auditors for the financial reports of the
observed banks will be identified. The aim of the research is to determine the interdependence of the
observed financial indicators of bank operations. An additional goal of the research is the analysis of
audit opinions presented for the financial statements of banks in the Republic of Serbia and the
determination of the connection between the financial indicators and the audit opinions. The most
desirable audit opinion is a positive opinion and means that banks truthfully and objectively present
their state and business success in financial reports.
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Abstract: The objective of this paper is to examine whether the profitability of Serbian information
technology companies differs depending on whether the company is an exporter or non-exporter. Our
study covers 100 information technology companies from a developing and transition country of the
Republic of Serbia. It relies on hand-collected data from the financial statements for 2021, 2022, and
2023 available on the official website of the Serbian Business Registers Agency. All observed
companies are registered under industry code 6201 — Computer Programming. We have divided
sample companies into two groups: (1) companies that had sales on foreign markets in all three
observed years and (2) companies that had no sales on foreign markets in none of all three observed
years. Profitability is measured by (1) return on equity and (2) return on (total) assets (with earnings
before interest and taxes in the numerator). We find that exporters are more profitable than non-
exporters. However, the differences between profitability indicators are mostly not statistically
significant. Although profitability determinants of companies from both developed and developing
countries have been studied in many prior studies, to the best of our knowledge, this is the first study
on the impact of exports on the profitability of Serbian information technology companies.
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Abstract: The event study methodology was applied in this paper in order to determine the effects of
the results of the presidential elections in the United States of America on financial sector companies.
The analysis focused on three election cycles in which Donald Trump participated as the candidate of
the Republican Party. The goal was to determine whether the election results led to the creation of an
abnormal return and, if so, what was its sign. The assumption is that the sign of the abnormal return
will depend on the outcome of the election, because in general the Republican Party is perceived as
the protector of big business, primarily due to the practice of relaxing regulatory and tax solutions in
various areas. The research showed that the financial sector reacts to the outcome of the presidential
elections and that the reaction is consistent through different election cycles. Republican candidate
victories produced a positive abnormal return in the financial sector, while Democratic candidate
victory produced a negative abnormal return. All tests confirm the existence of statistically significant
returns in the post-election period. In the period before the elections, the situation is somewhat
different, because the tests do not always succeed in confirming the statistical significance of
abnormal returns. The general trend in the part of the period of events before the election day itself
depends on the exit polls, that is, on the rational expectations of the market, so even in that case, a
positive return is recorded when the polls give a bigger chance to the Republican candidate, that is, a
negative return is present when the polls favour the Democratic candidate.
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Abstract: In modern business conditions, characterized by complexity, dynamism, and interactivity,
constant changes and adaptations to new conditions occur as a normal sequence of events. Companies
are increasingly realizing the importance of quality management. As a result, the number of
companies implementing the 1SO 9001 standard in their operations is growing. The subject of this
research is the relationship between the ISO 9001 standard and financial performance. The goal is to
determine the effects of implementing the standard on financial performance, i.e. to identify
differences in financial performance between companies that have implemented the ISO 9001
standard and those that have not. The empirical research was conducted on a sample of 55 companies
in the Republic of Serbia which according to the Accounting law are required to disclose non-
financial information. The research is based on statistical data analysis using descriptive statistics,
correlation analysis, and the non-parametric Mann-Whitney U test. The results of the research
indicated that companies that have implemented the 1SO 9001 standard have better financial
performance, as measured by liquidity, compared to companies that have not implemented the
standard. The main contribution of this paper is to provide insight into the current situation faced by
companies in Serbia regarding the implementation of the ISO 9001 standard, given that there are few
studies on this subject in Republic of Serbia.
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Abstract: BERTopic models are used for topic identification and topic analysis in sets of textual
documents. This modelling technique belongs to a wide group of text analysis methods based on
transformer architecture. Compared to the Latent Dirichlet Allocation model, which can be treated as
a classic topic identification method, the main advantage of the BERTopic models is the inclusion of
word order information. This is achieved by using sentence embedding to represent the information
layer of the documents analysed. The presentation will show main features of BERTopic models and
will present the results of their application to analysis of Abstracts of Serbian research papers from
the area of economics, management and finance retrieved from the Scopus database. The results will
show main issues discussed in Serbian research papers and changes in topics’ importance over time.
Also research profiles of main Serbian institutions active in the field of economics, management and
finance will be presented. An important issue presented in the presentation will be the
internationalisation of Serbian publication output. The main directions of cooperation between
Serbian researchers in economics, management and finance will be identified. This task will be
presented in the context of Serbian higher education institutions and main topics identified during
analysis.

All analysis have been performed by the authors with the use of computer programs prepared in
Python.

Keywords. Exploratory text analysis, Topic identification and modelling, BERTopic models, Serbian
publication activity in economics, management and finance
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Abstract: Data has become the strategic asset used to transform businesses to uncover new insights.
Business Intelligence (BI) has been helping organizations across industries uncover insights from
their data and turn them into actionable strategies. However, the world of data and Bl is rapidly
evolving in ways that are transforming the industry and motivating enterprises to consider new
approaches of gaining insights. In this paper, Microsoft Fabric, as an innovative and holistic data
analysis platform that integrates advanced business intelligence tools and enable organizations to
transform big data into strategic insights, is presented. Microsoft Fabric is a cloud-based platform
that provides a unified environment for data management and analytics, including data engineering,
data science, data warehouse, real-time intelligence, business intelligence and artificial intelligence.
To demonstrate effectiveness and capabilities of Microsoft Fabric platform for end-to-end analytics,
the complete cloud-based BI solution was designed and deployed. The solution is based on a single,
unified, logical data lake capable to processes large volumes of data from various sources. Several
real-world datasets were integrated via Data Factory pipelines into the lake-centric Synapse data
warehouse. To equip business users with actionable insights, various dashboards, reports, and
machine learning models are designed and deployed in cloud for collaborative analytics and decision
making. By employing such analytical platform and solution, organizations can quickly adapt to
changing market conditions, increase productivity, and develop strategies based on deep insights,
which ultimately gives them competitive advantage.

Keywords. Business intelligence, Data science, Data warehousing, Real-time intelligence, Advanced
analytics
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Abstract: Real estate prices often experience significant variations due to various reasons such as
shifts in land value and local infrastructure development. An application for predicting housing
prices, taking into account the property and neighborhood characteristics and infrastructure, is
essential for providing customers with accurate insights into where and when to invest in property.
This research focuses on apartment price prediction in real estate market of Belgrade, employing
advanced machine learning algorithms, XGBoost and Random Forest, to estimate property values.
These algorithms are highly effective at processing large datasets and uncovering complex
relationships among key predictors.

Data preprocessing plays a crucial role in ensuring model accuracy. This process includes data
cleaning, handling missing values, and addressing outliers, while categorical features are transformed
through one-hot encoding to enhance model performance. Both XGBoost and Random Forest models
are applied to predict apartment prices, providing valuable insights into the most influential factors in
the market. A comparative analysis of these methods not only highlights their respective strengths and
effectiveness within the context of the Serbian real estate market but also demonstrates their utility in
improving prediction accuracy.

The results of this study contribute to a more transparent and efficient real estate market in Belgrade,
offering valuable tools for all stakeholders: sellers, prospective buyers, policymakers, local
administration, etc. By integrating these advanced predictive models, this research also lays the
groundwork for future advancements in real estate analytics, presenting a robust framework for
market forecasting and strategic decision-making. Although applied to apartment price prediction, the
models can be, with minor modifications, applied to price predictions of other types of real estate
(houses, commercial, industrial, land plots, etc.). Additionally, the findings suggest potential areas for
further research to refine prediction models and adapt them to evolving market conditions.
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Abstract: The rapid advancements in artificial intelligence (Al) have presented new opportunities for
enhancing efficiency and economic competitiveness across various industries, especially in banking.
Machine learning (ML), as a subset of artificial intelligence, enables systems to adapt and learn from
vast datasets, revolutionizing decision-making processes, fraud detection, and customer service
automation. However, these innovations also introduce new challenges, particularly in the realm of
cybersecurity. Adversarial attacks, such as data poisoning and evasion attacks, represent critical
threats to machine learning models, exploiting vulnerabilities to manipulate outcomes or compromise
sensitive information. Furthermore, this study highlights the dual-use nature of Al tools, which can be
used by malicious user. To address these challenges, the paper emphasizes the importance of
developing machine learning models with key characteristics such as security, trust, resilience and
robustness. These features are essential to mitigating risks and ensuring secure deployment of Al
technologies in banking sectors, where the protection of financial data is paramount. The findings
underscore the urgent need for enhanced cybersecurity frameworks and continuous improvements in
defensive mechanisms. By exploring both opportunities and risks, this paper aims to guide the
responsible integration of Al in the banking sector, paving the way for innovation while safeguarding
against emerging threats.
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Abstract: Diabetes is a well-known medical condition characterized by elevated blood glucose levels
that needs personalized treatment and continuous monitoring for patients. Recent advancements in
artificial intelligence (Al) have significantly transformed how we treat diabetes. This paper examines
the application of business intelligence (Bl) methods and techniques in optimizing patient care for
diabetes. We will begin by exploring the theoretical foundation of diabetes as a disease, its types,
complications, and global statistics. The study highlights how BI in combination with Al can be used
to process large datasets, forecast outcomes, and personalize treatments. With carefully analyzing
patient data such as glucose levels, physical activity, and diet, BI methods can identify risk factors,
early intervention strategies, and more accurate diagnoses. Moreover, the use of Bl supports the
development of dynamic, real-time dashboards that allow healthcare professionals to monitor patient
progress and adherence to treatment plans efficiently. The integration of Al-driven algorithms within
BI platforms enhances the predictive capability for detecting early signs of complications. This
research also emphasizes the operational and cost advantages of Bl in improving patient monitoring
in clinical settings. The insights underline the importance of Bl in healthcare systems, reducing costs,
and ensuring better health outcomes for diabetes patients.
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